Salesforce Certified Marketing Cloud Consultant Exam Study Guide: Account
Configuration

Summary

Account Configuration is the foundation of a secure, efficient, and compliant Marketing
Cloud environment, representing 14% of the exam’s focus. This topic tests your ability to
set up and manage the structural and operational components of a Marketing Cloud
account to meet client needs—think business units for organizational hierarchy, sender
authentication for deliverability, and user roles for security. It’'s about creating a system
that’s not just functional but optimized for multi-user access, brand consistency, and
regulatory adherence. You’re the architect here, ensuring the account supports everything
from a single-brand newsletter to a global enterprise’s complex campaigns, all while
keeping data safe and sends reliable.

The exam will challenge you with scenarios like “A client has three brands—how do you
structure their account?” or “They need branded emails—how do you configure it?” You’ll
need to know the nuts and bolts—Business Unit (BU) setup, Sender Authentication
Package (SAP), role-based access—plus the strategy behind them. It’s not enough to click
buttons; you must justify choices: Why multiple BUs over one? Why SAP over basic
branding? This guide goes deep, covering every angle with step-by-step guidance,
troubleshooting tips, and real-world applications. From DNS records to user permissions,
you’ll leave no stone unturned, ready to tackle any configuration curveball the exam throws
your way.

Key Concepts
e Business Units: Organizational structure for managing brands, regions, or teams.
e Sender Authentication: Tools like SAP to brand emails and boost deliverability.

e Security and User Access: Role-based permissions and SSO for safe, controlled
access.

e Account Settings: Configuring reply management, tracking, and compliance
features.

¢ Scalability: Designing an account to grow with the client’s needs.
Detailed Bullet Points

Business Units



Create Business Units (BUs) to separate brands, regions, or campaigns—e.g.,
“NorthAmerica” vs. “Europe.”

Use a single BU for small clients with one brand—simpler management, less
overhead.

Set up a parent BU for centralized control—child BUs inherit settings like sender
profiles.

Share data across BUs with Shared Data Extensions—e.g., a global “Customers”
table.

Configure BU-specific settings: Reply Mail Management, sender domains, tracking
links.

Filter subscribers by BU—e.g., “US Subscribers” only in the US BU—using BU filters.

Enable multi-org support for clients with multiple Salesforce CRMs—ties BUs to
orgs.

Test BU separation: Send from Child BU 1, confirm Child BU 2 doesn’t see it.

Limit BU sprawl—too many (e.g., 50+) slow admin tasks; consolidate where
possible.

Document BU structure: “Parent: Global, Child 1: BrandA, Child 2: BrandB.”

Sender Authentication

Implement Sender Authentication Package (SAP) for full branding—private domain,
DKIM, SPF.

Register a private domain (e.g., “email.client.com”)—requires DNS access.

Configure DKIM keys in Marketing Cloud—generate in Setup, add to DNS as TXT
records.

Set SPF records: v=spf1 include:_spf.salesforce.com ~all—authorizes MC sends.

Use Link Branding for basic customization—no DNS needed, just a subdomain (e.g.,
“click.client.com”).

Enable Sender Profiles—e.g., “Marketing Team marketing@client.com”—for
consistent From lines.

Test deliverability: Send to a spam checker (e.g., Mail-Tester)—SAP boosts scores.
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Warm IPs gradually—start with 10k sends/day, ramp to 100k over weeks.
Monitor bounces—hard bounces >1% signal SAP misconfig; check DNS.

Educate clients: “SAP takes 48 hours to propagate—plan ahead.”

Security and User Access

Assign roles: Administrator (full access), Marketing Manager (campaigns only),
Viewer (read-only).

Use predefined roles for simplicity—custom roles for granular control (e.g., “Email
Only”).

Enable Single Sign-On (SSO)—integrates with client’s identity provider (e.g., Okta).
Set up SSO with SAML 2.0—needs metadata exchange between MC and IdP.
Restrict IP ranges—e.g., “192.168.1.0/24”—blocks logins outside office networks.
Audit users quarterly—remove inactive accounts, update roles as teams change.
Limit APl users—separate creds from human logins, rotate tokens annually.
Enable Multi-Factor Authentication (MFA)—SMS or app-based for extra security.
Test permissions: Log in as “Viewer,” confirm no edit access.

Document access: “Admin: John, Manager: Jane—SSO via Okta.”

Account Settings

Configure Reply Mail Management (RMM)—routes replies to a clientinbox (e.g.,
“replies@client.com”).

Set tracking options: Enable web analytics, click tracking—feeds data to reports.
Define footer content—e.g., “Unsubscribe here”—auto-appends to emails.

Adjust send throttling—e.g., 50k/hour—to match IP capacity and avoid spam flags.
Enable CAN-SPAM compliance—physical address field mandatory in Setup.
Customize dashboards—add “Recent Sends” widget for quick admin checks.

Set time zone—e.g., “PST”—aligns schedules with client operations.

Test RMM: Send email, reply, confirm it hits the designated inbox.

Monitor throttling: 100k sends queued—adjust if delays exceed 1 hour.
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Document settings: “RMM to support@client.com, throttle at 50k/hour.”

Scalability

Start with one BU—add more as brands or volume grow (e.g., TM to 10M
subscribers).

Use shared resources—Content Builder assets, Data Extensions—for efficiency.
Plan IP allocation—dedicated IPs for high-volume BUs (e.g., 200k sends/day).
Automate user provisioning—SSO + scripts for large teams (e.g., 50+ users).
Test scale: Simulate 500k sends from a child BU—check performance.

Build templates—e.g., “Standard BU Config”—for quick new BU setup.

Monitor storage—100GB default limit; archive old Data Extensions.

Avoid over-segmentation—too many BUs with tiny audiences wastes effort.
Train admins—basic BU management cuts dependency on you.

Document growth plan: “Phase 1: 1 BU, Phase 2: 3 BUs by 2026.”

Table: Business Unit Configurations
Aspect Parent BU Child BU Setup Notes Use Case
Data All data (shared Filtered data (BU- Shared DEs via Data Global vs. regional

Access DEs) specific) Sharing data

Override Reply Mail Brand-specific

Settings Global defaults Inherited + custom

in Child emails
Admin-level . Assignin Users > Centralized vs. local
Users BU-restricted roles
access Roles teams
- Manages all Add BUs in Setup > Multi-brand
Scalability Scales per BU .
BUs BUs enterprises
Included in Additional fee per Check contract .
Cost Budget planning
base BU terms

This table breaks down BU hierarchy. Parent BUs centralize control—ideal for enterprises—

while child BUs tailor settings for brands or regions. The exam might ask: “A client needs

separate data per region—how?” (Answer: Child BUs with filters.)


mailto:support@client.com

Comparison: Sender Authentication Options

Method

SAP

Link Branding

Sender Profile

IP Warming

Reply
Management

Full branding,
deliverability

) . DNS config, 48h
domain, high

Less trust, no  Setin Email

From branding Studio

Basic link

customization quick setup

Consistent From Easy, notech No deliverability s

Preps domain for Avoids spam Slow (weeks),

Extra config per Setinboxin

Routes replies  controlled

Best For

High-volume
senders

Small
clients,
quick wins

All sends,
basic
branding

New
domains or
IPs

Customer
service focus

SAP is the gold standard—branded, trusted, but complex. Link Branding is a shortcut for

startups. Sender Profiles are universal but basic. The exam loves this: “Client wants

branded emails—what’s first?” (Answer: SAP with DNS setup.)

Case Study: Multi-Brand Retailer

Scenario

A retailer with three brands—Luxury, Casual, Budget—needs separate email campaigns

per brand, each with unique domains (e.g., “luxury.client.com”). They send 500k emails

monthly, split evenly, and want centralized admin control with brand-specific teams.

Compliance: CAN-SPAM required.
Configuration Process

e Assessment:

o

Three brands, three domains, 500k total sends.



o Goal: Brand separation, high deliverability.
o Teams: Central IT + three marketing squads.
e Solution:
o Business Units:
= Parent BU: “ClientCorp”—central admin, shared assets.
= Child BUs: “Luxury,” “Casual,” “Budget”—brand-specific campaigns.
= Data: Shared “Customers” Data Extension, filtered by BrandID.
o Sender Authentication:
» SAP for each: “email.luxury.client.com,” etc.
» DNS: DKIM keys, SPF records per domain—IT updates in 24h.
» Sender Profiles: “Luxury Team luxury@client.com.”
= [P Warming: 10k/day per BU, ramp to 50k over 3 weeks.
o Security:
= Roles: Admin (IT), Marketing Manager (per BU team).
» SSO via Okta—SAML setup, MFA enabled.
» |Prestriction: Office range only.
o Settings:
» RMM: “replies.luxury@client.com” per BU.
» Footer: CAN-SPAM address auto-appends.
= Throttle: 20k/hour per BU—matches volume.
Implementation
e Steps:
o Create Parent BU in Setup > Business Units—assign Admin.
o Add Child BUs—link to Parent, set filters (e.g., “BrandID = Luxury”).
o Register domains—IT adds DNS records, MC validates in 48h.

o Define roles in Users > Manage Roles—test logins.
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o Configure RMM—send test email, reply, check inbox.
o Validation:
o Send from “Luxury”—Casual BU doesn’t see it.
o Email branded “luxury.client.com”—spam score <2.
o Marketing Manager edits campaigns, Admin sees all.
Outcome
e 500k sends monthly—99% inbox placement (SAP boost).
e Teams operate independently—IT oversees without micromanaging.
e CAN-SPAM compliant—zero legal flags after audit.
Lessons Learned
e DNS delays—plan 72h buffer, not 48h; propagation varies.
o BU filters—test early, “Casual” leaked into “Budget” initially.
e Usertraining—Managers overstepped roles until SSO clarified.
Advanced Topics
Multi-Org Setup
e Use Case: Client has Sales Cloud and Service Cloud—two CRMs.
o Link Parent BU to Sales, Child BU to Service via Marketing Cloud Connect.
o Sync Leads from Sales, Cases from Service—separate Data Extensions.
e Tip: Test org IDs—mismatch kills sync.
Custom Sender Domains

e Steps: Register “custom.client.com,” split SAP (e.g., “send.custom” for sends,
“click.custom” for links).

o Benefit: Granular control—track send vs. click domains.
e Challenge: More DNS entries—IT must align.
Role Customization

¢ Example: “JourneyOnly” role—access to Journey Builder, not Email Studio.



¢ Process: Clone Marketing Manager, disable unneeded perms.
e Use: Lock down complex accounts—e.g., 20+ users.
Compliance Deep Dive
e GDPR: Add “Consent” field in subscriber settings—filter out non-consented.
e CCPA: Enable “Delete Subscriber” option—honor requests fast.
e Audit: Export user list, send logs—prove compliance.
Practical Frameworks
BU Setup Checklist
1. Define structure: Parent + Child BUs?
2. Assign data: Shared or BU-specific?
3. Setsender: SAP, Sender Profile per BU.
4. Addusers: Roles perteam.
5. Test sends: Cross-BU isolation.
6. Document: “Luxury BU: luxury@client.com.”
SAP Configuration Guide
1. Register domain—e.g., “email.client.com.”
2. Generate DKIM in MC—copy TXT records.
3. Update DNS—SPF, DKIM entries.
4. Validate in MC—takes 24-72h.
5. Test send—check From domain, spam score.
6. Warm IP—10k/day, scale up.
Troubleshooting Guide
¢ SAP Fails: DNS typo—recheck SPF, DKIM.
e User Can’t Login: Role mismatch or SSO down—test creds.
e Replies Lost: RMM inbox wrong—update in Setup.

¢« Send Blocked: IP not warmed—restart ramp-up.
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Practice Questions
1. Client has two brands—how do you structure?
o Answer: Parent BU + two Child BUs, SAP per brand.
2. Emails hit spam—why?
o Answer: No SAP, IP not warmed—configure both.
3. Marketing team needs campaign access only—how?
o Answer: Assign Marketing Manager role, restrict Admin.
Best Practices

Plan Ahead: BU structure grows—start flexible.

e Secure Early: SSO + MFA from day one—retrofits hurt.

o Test Everything: Sends, logins, replies—catch flaws.

o Simplify: One BU unless separation’s critical.

¢ Document: Every BU, role, domain—clarity saves time.
Real-World Application
A global firm with 10 regions:

e Parent BU (HQ), 10 Child BUs (regions).

e SAP perregion—e.g., “email.eu.client.com.”

e SSO for 100 users—Admins at HQ, Managers per region.

¢ Result: TM sends/month, 98% deliverability—config nails it.



