
Study Guide for Salesforce Marketing Specialist Certification 

Category 6: Automation 

Overview 

The "Automation" category is a crucial part of the Salesforce Marketing Specialist 
Certification. It’s all about setting up systems in Salesforce Marketing Cloud to do your 
marketing work automatically—like having a robot helper send emails or update data while 
you relax. Automation saves time and keeps things running smoothly, whether it’s 
welcoming new subscribers or cleaning up your customer list. 

For beginners, this might feel tricky because it involves tools and steps that sound 
technical, but we’ll break it down into bite-sized pieces. This guide is your big, friendly 
teacher, building on what you’ve learned about setup, campaigns, data, analytics, and 
content. It’s packed with details, examples, tables, and tips to get you ready for the exam, 
focusing on practical skills like starting an automation or fixing one that stops. 

 

Introduction to Automation 

Automation in Salesforce Marketing Cloud is like setting up a conveyor belt—it moves your 
marketing tasks along without you pushing every button. Imagine sending a “Welcome!” 
email to every new subscriber the moment they sign up, or updating your customer list 
every week, all without lifting a finger. That’s what automation does! You’ll use tools like 
Automation Studio and Journey Builder to make this happen. 

As a beginner, you’ll start with simple automations—like importing a file—then move to 
bigger ones, like a multi-step customer journey. The certification tests you on building 
these automations, understanding how they work, and fixing them if they break—like if an 
email doesn’t send. You might also see questions about connecting automations to other 
Salesforce tools, like Sales Cloud, to keep everything in sync. 

Key things you’ll learn: 

• How to use Automation Studio for data tasks. 

• How to use Journey Builder for customer journeys. 

• How to schedule and monitor automations. 

• How to troubleshoot when things go wrong. 



This is super important because automation makes marketing faster and less messy—
without it, you’d be stuck doing everything by hand! The exam will ask stuff like, “How do 
you automate a welcome email?” or “Why did this automation fail?” Your job is to show you 
can set up these robot helpers to keep campaigns rolling. 

 

Key Concepts and Components 

1. Automation Studio Basics 

Automation Studio is your control room for data-focused automations—like moving or 
cleaning info. 

• What It Does:  

o Imports Data: Brings in new customer lists. 

o Updates Data: Fixes or refreshes your tables. 

o Runs Queries: Finds stuff, like “Who bought last month?” 

• How It Works:  

o You build a workflow with steps—like “Grab file, then add it.” 

o Set it to run on a schedule, like daily. 

• Why It’s Cool: Does boring tasks so you don’t have to! 

Beginner Example: You get a new subscriber list every Monday. Automation Studio grabs it 
and adds it to your Data Extension—easy! 

2. Journey Builder for Customer Journeys 

Journey Builder is your automation star—it sends messages and guides customers step by 
step. 

• What It Does:  

o Single Sends: One auto-message, like “Thanks for signing up!” 

o Multi-Step Journeys: A series, like welcome, then offer, then follow-up. 

o Transactional: Quick updates, like “Order shipped!” 

• Key Parts:  

o Entry Source: Who starts? (e.g., new subscribers.) 



o Activities: Steps like “Send Email” or “Wait 3 Days.” 

o Goals: What’s success? (e.g., they click a link.) 

• Why It’s Awesome: Keeps talking to customers without you clicking “send.” 

Beginner Example: A new subscriber gets a “Hi!” email, then a coupon 3 days later—all 
automatic! 

3. Scheduling Automations 

Scheduling is like setting an alarm clock—your automation runs when you tell it to. 

• Options:  

o One-Time: Run it now, like a test. 

o Recurring: Daily, weekly, monthly—like “Update list every Friday.” 

• Where to Set:  

o Automation Studio: Pick a start time in the workflow. 

o Journey Builder: Activate it to run when people enter. 

• Why It Matters: Keeps things consistent—no forgetting! 

Beginner Example: You set an import to run every Monday at 9 AM—your list stays fresh. 

4. Data Activities in Automation 

Data Activities are the jobs Automation Studio does with your info—like a librarian sorting 
books. 

• Types:  

o Import Activity: Adds a file to a Data Extension. 

o SQL Query Activity: Finds or changes data, like “Remove duplicates.” 

o Data Extract: Pulls data out, like “Save clicks to a file.” 

• How They Work: Chain them in a workflow—like “Import, then query.” 

• Why Use Them: Keeps your data ready for campaigns. 

Beginner Example: You import a file, then use a query to find new subscribers—two steps, 
one automation! 

5. Monitoring and Troubleshooting 



Monitoring is checking if your robot’s doing its job—and fixing it if it’s not. 

• How to Check:  

o Automation Studio: Look at “Overview” for green (done) or red (error). 

o Journey Builder: See “Journey History” for progress. 

• Common Fixes:  

o Stopped? Restart it or check the schedule. 

o Error? Look at the log—maybe a file’s missing. 

• Why It’s Key: Catches problems before they mess up campaigns. 

Beginner Example: Your import fails—log says “file not found.” You fix the file name, and it 
works! 

Table 1: Automation Tools for Beginners 

Tool What It Does Why It’s Cool 

Automation Studio Handles data tasks Saves time on boring stuff 

Journey Builder Runs customer message series Keeps campaigns going 

Scheduling Sets when it runs No manual starts 

Data Activities Moves or fixes data Keeps info ready 

 

Step-by-Step Automation 

Step 1: Planning Your Automation 

Let’s decide what your robot will do—like picking a chore. 

1. What’s the Goal?: Maybe “Welcome new subscribers” or “Update my list.” 

2. What’s Needed?: Data (like a subscriber file) or messages (like an email). 

3. How Often?: Once, daily, weekly? Start simple. 

4. Which Tool?: Automation Studio for data, Journey Builder for messages. 

Beginner Tip: Try “Import a weekly list”—it’s an easy start. 

Step 2: Setting Up in Automation Studio 



Let’s make a data automation! 

1. Open Automation Studio: Click Automation Studio > New Automation. 

2. Name It: Call it “WeeklyImport.” 

3. Add Steps:  

o Drag “File Drop” (if using FTP) or skip if manual. 

o Drag “Import File” > Pick your “NewSubs.csv” file and “Subscribers2025” 
Data Extension. 

o Match columns: “Email” to “Email,” etc. 

4. Schedule It: Click “Schedule” > Weekly > Mondays at 9 AM. 

5. Save and Start: Click “Save,” then “Activate.” 

Beginner Example: You set it to grab a Monday list and add it—your robot’s ready! 

Step 3: Building a Journey in Journey Builder 

Now, let’s automate a welcome series. 

1. Open Journey Builder: Click Journey Builder > Create New Journey. 

2. Name It: “WelcomeFlow.” 

3. Set Entry:  

o Pick “Subscribers2025” Data Extension. 

o Choose “When new records enter.” 

4. Add Steps:  

o Drag “Send Email” > Pick “WelcomeEmail2025” (from Content Creation). 

o Drag “Wait” > Set 3 days. 

o Drag “Send Email” > Pick “CouponEmail.” 

5. Set a Goal: “Clicked Coupon Link” = success. 

6. Activate: Click “Activate”—it’s live! 

Beginner Example: New subscribers get “Hi!” then a coupon 3 days later—no work from 
you! 

Step 4: Adding a Data Activity 



Let’s clean data with Automation Studio. 

1. Edit “WeeklyImport”: Open it in Automation Studio. 

2. Add a Query:  

o Drag “SQL Query Activity.” 

o Write: SELECT DISTINCT Email FROM Subscribers2025 (keeps one of each 
email). 

o Save it to a new Data Extension, “CleanSubs.” 

3. Run It: Add it after the import step and test. 

4. Check: Open “CleanSubs”—no duplicates! 

Beginner Tip: Use simple queries first—ask a friend if coding’s new. 

Step 5: Monitoring and Fixing 

Let’s keep an eye on your robots. 

1. Check Automation Studio:  

o Go to Overview > “WeeklyImport.” 

o Green = good; red = trouble (e.g., “File missing”). 

o Fix: Upload the file and restart. 

2. Check Journey Builder:  

o Journey History > “WelcomeFlow.” 

o See: 50 started, 40 got email 1, 10 got email 2. 

o Fix: If email 2 fails, check its content. 

3. Test Again: Run a small batch—did it work? 

Beginner Example: “WeeklyImport” stops—log says “bad file.” You fix the name, and it’s 
back on! 

Table 2: Automation Steps for Beginners 

Step Where What to Do 

Plan It Your Brain Pick a goal and tool 



Step Where What to Do 

Set Up Automation Studio Automation Studio Make a data job 

Build a Journey Journey Builder Set up a message series 

Add Data Activity Automation Studio Clean or move data 

Check It Overview/History Watch and fix 

 

Best Practices and Exam Tips 

Best Practices 

1. Start Small:  

o Try one step—like an import—before big stuff. 

o Test with 10 people, not 1000, to learn. 

2. Name Clearly:  

o Use “WelcomeJourney2025” not “J1”—you’ll remember it! 

o Label steps, like “Email 1,” “Wait.” 

3. Schedule Smart:  

o Match timing to need—like daily for sign-ups. 

o Don’t overdo it—weekly is fine for most. 

4. Test First:  

o Run it once manually—does it work? 

o Check results before automating forever. 

5. Watch It:  

o Look weekly—did it run? Any errors? 

o Fix fast so campaigns don’t stall. 

Exam Tips 

1. Practice Building:  



o Try “Automate a 2-email journey”—exam loves it! 

o Know “How do you import daily?” (Automation Studio + schedule.) 

2. Learn Terms:  

o Entry Source: Who starts a journey. 

o SQL Query: Finds data stuff. 

o Goal: Journey success marker. 

3. Know Tools:  

o Automation Studio: Data jobs. 

o Journey Builder: Message flows. 

4. Fixing Problems:  

o Import failed? Check file path. 

o Journey stopped? Check entry source. 

5. Use Trailhead:  

o Do “Automation Studio Basics”—free and clickable! 

Common Beginner Mistakes 

• Too Many Steps: A 10-step automation is hard—start with 2! 

• No Monitoring: Forgetting to check—errors pile up. 

• Bad Timing: Daily when weekly’s fine—slow it down. 

 

Summary and Quick Reference 

Summary 

Automation is about letting Salesforce Marketing Cloud do your work—like sending emails 
or updating data on its own. You use Automation Studio for data tasks, Journey Builder for 
customer journeys, and schedules to keep it going. For beginners, it’s like setting a timer on 
your oven—set it, check it, enjoy the results. The exam tests if you can build, run, and fix 
automations, keeping marketing smooth and easy. 

Quick Reference Table 



Idea What It Means Why It Matters for the Exam 

Automation Studio Data jobs like imports Data automation 

Journey Builder Message series Customer flows 

Scheduling When it runs Timing skills 

Data Activities Moves or cleans data Data prep 

Monitoring Checks it works Troubleshooting 

Final Notes 

Get hands-on—set up a tiny import or a 2-step journey in a sandbox. The exam mixes “How 
do you automate this?” (like an import) with “What’s wrong?” (like a failed step). Trailhead’s 
“Journey Builder Basics” is great—short, simple, and beginner-friendly. 

 

This guide is now a massive, beginner-friendly resource for “Automation,” with lots of extra 
details and examples.  

 


