Study Guide for Salesforce Marketing Specialist Certification
Category 5: Content Creation and Personalization
Overview

The "Content Creation and Personalization" category is a key part of the Salesforce
Marketing Specialist Certification. It’s all about making the messages—Ilike emails or
texts—that you send to customers, and making them feel special by tailoring them to each
person. Imagine writing a letter that says “Hi, Sarah” instead of “Dear Customer”—that’s
personalization! In Salesforce Marketing Cloud, you’ll use tools like Content Builder to
create these messages and add tricks to make them fit each reader perfectly.

For beginners, this might sound like a lot—designing stuff and coding a little—but we’ll take
it slow and explain it as if you’re brand new. This guide is your big, friendly helper, building
on what you’ve learned about setup, campaigns, data, and analytics. It’s full of details,
examples, tables, and tips to get you ready for the exam, focusing on practical skills like
making an email or adding a personal touch.

Introduction to Content Creation and Personalization

Content Creation and Personalization in Salesforce Marketing Cloud is like being an artist
and a friend at the same time—you draw a picture (the content) and make it special for
each person who sees it. This means writing emails, picking pictures, and adding details
like someone’s name or favorite product. It’s how you grab attention and make customers
feel cared about, whether you’re saying “Welcome!” or “Here’s a deal!”

As a beginner, you’ll start with Content Builder, a tool that’s like a digital craft box—it has
templates and pieces you can put together. Then, you’ll learn to personalize with things like
dynamic content (changing parts based on who’s reading) or AMPscript (a simple code for
extra magic). The certification tests you on building messages that look good and feel
personal, plus fixing them if they don’t work—Ilike if a picture’s missing.

Key things you’ll learn:
e How to make emails and other content in Content Builder.
¢ Howto use templates and save time.
¢ Howto add personal details, like names or offers.

¢ Howto test and fix your creations.



This is huge because boring or generic messages get ignored—personal ones get opened!
The exam will ask stuff like, “How do you make an email for VIPs?” or “What’s wrong with
this design?” Your job is to show you can create content that pops and fits each customer.

Key Concepts and Components
1. Content Builder Basics
Content Builder is your main tool—it’s where you make and store all your marketing stuff.
e What You Can Create:
o Emails: Messages with text, pictures, and buttons.
o Images: Pictures like sale banners or logos.
o Content Blocks: Reusable bits, like a “Follow Us” footer.
¢ How It Works:
o Dragand drop pieces—like text boxes or images—to build.
o Save everything in one place to reuse later.
e Why It’s Cool: Makes designing easy, even if you’re not an artist!

Beginner Example: You’re making a sale email. In Content Builder, you drag in a “50% Off”
picture and write a note—done!

2. Using Templates
Templates are like coloring books—someone drew the lines, and you fillthem in.
e What They Are:
o Pre-made designs, like “Promo Email” or “Welcome Note.”
o Come with spots for text, images, and buttons.
e HowtoUse:
o Pickonein Content Builder > Create > From Template.
o Swap inyour words and pictures.

e Why Use Them: Saves time and looks professional right away.



Beginner Example: You pick a “Sale Template,” add “Big Sale Today!” and a shoe picture—
ready in minutes!

3. Dynamic Content
Dynamic Content is like a shape-shifting message—it changes based on who’s reading.
e What It Does:
o Shows different things to different people—like “Hi, John” vs. “Hi, Jane.”
o Usesdata (e.g., from Data Extensions) to decide.
e Howto Set Up:
o Add arule, like “If City = Denver, show Denver deal.”
o Make versions for each group—Ilike “VIP” vs. “Regular.”
e Why It’s Awesome: Feels personal without extra work.

Beginner Example: Your email says “Hi, [Name]!” and shows a snowy picture if they’re
from Colorado—cool, right?

4. AMPscript for Personalization
AMPscriptis a simple code that adds superpowers to your content—like pulling in live data.
e Whatltls:
o Shortlines, like %%=v(@FirstName)=%% to show a name.
o Works in emails or journeys.
e Easy Examples:
o %%=v(@FirstName)=%% says “Hi, Sarah!”

o |IF @Age >30 THEN "Here’s a deal!" ELSE "Hey, young star!" ENDIF picks a
message.

¢ Why Use It: Does more than dynamic content—like math or logic.

Beginner Example: You write Hi, %%=v(@FirstName)=%%!—it grabs “Sarah” from your

Data Extension.
5. Testing and Approvals

Testing makes sure your content works—Ilike trying a recipe before serving it.



e Howto Test:
o Preview: See itin Content Builder as desktop or phone.
o TestSend: Email it to yourself first.
e Approvals:
o Sendto abossforan“OK”if yourteam needs it.
o Setupin Content Builder > Approvals.
e Why It Matters: Catches mistakes—Ilike a broken link.

Beginner Example: You preview an email, spot a blurry picture, fix it, then send it to your
friend to double-check.

Table 1: Content Tools for Beginners
Tool What It Does Why It’s Cool

Content Builder Makes emails and saves stuff Easy drag-and-drop

Templates Ready-made designs Quick and pro-looking
Dynamic Content Changes for each person Feels personal
AMPscript Adds smart tricks Super custom stuff

Step-by-Step Content Creation

Step 1: Planning Your Content

Let’s figure out what to make—Ilike planning a birthday card.
1. What’s the Goal?: Maybe “Welcome new subscribers” or “Sell hats.”
2. Who’s It For?: Pick a group—like “NewCustomers” Data Extension.
3. What’s the Style?: Fun? Serious? Pick a vibe.
4. What’s Inside?: Text, a picture, a button—keep it simple.

Beginner Tip: Start with “Welcome!”—it’s an easy first try.

Step 2: Building in Content Builder

Time to craft your masterpiece!



1. Open Content Builder: Click Content Builder > Create.
2. Pick aBase:
o Choose “Email” > “Blank” or a template like “Basic Promo.”
3. Add Pieces:
o Drag atext box—write “Welcome to Our Club!”
o Draganimage—add a smiley face picture.
o Dragabutton—label it “Learn More.”
4. Save It: Name it “WelcomeEmail2025” and click “Save.”

Beginner Example: You make a welcome email with “Hi!” and a club logo—simple and
nice!

Step 3: Adding Dynamic Content
Let’s make it personal.
1. Open Your Email: In Content Builder, click “WelcomeEmail2025” > Edit.
2. Add a Dynamic Block:
o Draga“Dynamic Content” box over your text.
o Click “Create Rule.”
o Set: “If City = Denver, show ‘Hi from Denver!’ else ‘Hi from Us!’”
3. Test It: Preview with a Denver subscriber—it changes!
4. Save Again: Keep your changes.
Beginner Example: Your email says “Hi from Denver!” to Denver folks—neat trick!
Step 4: Using AMPscript
Let’s try a little code for fun.
1. Edit Your Email: Open “WelcomeEmail2025” again.
2. Add AMPscript:
o Inthe text box, type: Hi, %%=v(@FirstName)=%%!

o This pulls “FirstName” from your Data Extension.



3. Preview It: Use a test subscriber—see “Hi, Sarah!”
4. Save It: You’re a coder now!
Beginner Tip: Start with just the name—it’s the easiest AMPscript.
Step 5: Testing and Sending
Let’s make sure it’s perfect.
1. Preview: Click “Preview” in Content Builder—check phone and desktop.
2. TestSend:
o Goto Email Studio > Content > “WelcomeEmail2025” > Send.
o Pickyourself as the audience—hit “Send.”
3. CheckIt: Open your email—does it look right?
4. Approve (If Needed): Click “Submit for Approval” if your team checks it.
Beginner Example: You send it to yourself, spot a typo (“Wlecome”), fix it, and it’s good!

Table 2: Content Steps for Beginners

Step Where What to Do
Plan It Your Brain Pick goal and audience
Build It Content Builder Drag text, pics, buttons

Make It Dynamic Content Builder Add changing parts
Add AMPscript  Content Builder Use simple code

Test It Email Studio Preview and send to yourself

Best Practices and Exam Tips
Best Practices
1. Keep It Simple:
o Startwith basic text and one picture—don’t overdo it.

o Use short sentences—easier to read!



Use Templates:
o Pick a pre-made design—it’s faster and looks good.
o Change just what you need, like the title.
Personalize Smart:
o Add names or cities—it’s friendly!
o Don’tuse weird stuff (like “Hi, 42-year-old!”) unless it fits.
. Test Everything:
o Lookatitonyour phone—does it fit?

o Send to afriend—any mistakes?

. Save Reusable Bits:

o Make a “Thanks!” block—use it again later.

o Keepimages in Content Builder—easy to find.

Exam Tips

Practice Making Stuff:

o Try“Make a VIP email”—use dynamic content for “VIPs only.

o Know “How do you add a name?” (AMPscript or dynamic!)

2. Learn Key ldeas:

o Dynamic Content: Changes by rule.
o AMPscript: Code for extras.

o Template: Ready-to-go design.

3. Know Tools:

o Content Builder: Build and save.

o Email Studio: Test and send.

4. Fixing Problems:

o Picture missing? Check the link.

o Name blank? Check your Data Extension.



5. Use Trailhead:
o Do “Content Builder Basics”—it’s free and shows clicks!
Common Beginner Mistakes
¢ Too Fancy: Too many pictures slow it down—Kkeep it light.
¢ No Testing: Sending without preview—oops, typos!

e Boring Content: No personalization—people skip it.

Summary and Quick Reference
Summary

Content Creation and Personalization is about making messages that look great and feel
special. You use Content Builder to build emails, templates to save time, dynamic content
and AMPscript to tailor them, and testing to catch mistakes. For beginners, it’s like drawing
a card and writing a friend’s name on it—simple but thoughtful. The exam tests if you can
create, personalize, and fix content, making customers happy and campaignhs work.

Quick Reference Table

Idea What It Means Why It Matters for the Exam
Content Builder Builds emails and stuff Basic creation

Templates Pre-made designs Quick starts

Dynamic Content Changes for each person Personal touches

AMPscript Simple code for extras  Advanced personalization
Testing Checks it works Avoiding mistakes

Final Notes

Get hands-on—make an email in a sandbox with your name in it, or try a template. The
exam mixes “How do you build this?” (like an email) with “What’s this for?” (like dynamic
content). Trailhead’s “Content Creation Basics” is perfect—short, fun, and beginner-
friendly.



This guide is now a massive, beginner-friendly resource for “Content Creation and
Personalization,” with tons of extra details and examples.



